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EOHMEPIZ THZ KYBEPNHZEQ2

THZ EAAHNIKHZ AHMOKPATIAZ

TEYXOZ AEYTEPO

Ap. dUAAou 2029

NEPIEXOMENA

ATMOO®AZEIZ

KaBoploudg maveA\adikd eEetalduevwy nadnudtwy
anogoitwv EnayyeAuatikou Aukeiou yia mpdoRa-
on otV TPItoRAEOUIa EKTTAIBEUOT. coeeeeeeeeeeresersserrneee 1

Tporornoinon t™g urt aptOu. 117959, 118921 mn.€./E5/
13-02-2012 (PEK 445/B/24-02-2012) UTIOUPYIKAG
arnépaong «Eykpton Mpoypduuatog Metarmtuyt-
aKWv 2moudwv tou TuAuatog Aloiknong Emixet-
phoewv Ttou T.EI KaBdAhag ue TitAo: «Alolknon
Eruxelpnoswv - Master in Business Administration -
MBA>» UE TPEIG KATEUBUVOELG: OTN STPATNYIKA Al-
oiknon (Strategic Management), otn Xpnuartoot-
Kovouik Atoiknon (Financial Management) kat oto
MdpkeTivyk (Marketing)», drnwg d10p0wWHONKE e TO
®EK 1025/B/3-4-2012. 2

AIOPOQZEIZ ZOAAMATQN

A6pbwon opdiuatog otig aptd. 90/7/7/2015 kau 91/
7.7.2015 npdEeg tou Mputavn Tou EBvikoU Kat
Karmodiotpiakou Maveruotnuiou ABnvav mou 8n-
pooteldnkav ota PEK 1514/B/20-7-2015 kat 1534/
22-7-2015. 3

ANOGAZEIZ

ApiB. ®.151/142457/A5 )

Kaboploudg maveAAadikd eEetalduevwy pabnudtwy
anogoitwv EnayysAuatikou Aukeiou yia mpdoBaon
otV TpitoBdduia Exnaidsuon.

H YNOYPIroz
MNOAITIZMOY, MNMAIAEIAZ KAl OPHZKEYMATQN

‘Exovtag unéyn:

1. Tig SatdEelc: a) Twv dpdpwv 5 kat 8 Tou N. 4186/2013
«Avadldpbpwon g AeutepoBdbuiag Ekmnaidsuong
kat Aotrég dlatdielg» (PEK 193A") drnwg autd €xel
Tpororondel pe TIg datdEelg t™ng mep. 3 e nap. 5
Tou dpbpou 25 tou N. 4203/2013 «Pubuioelg Beudtwv
Avavewouwv Mnywv Evépyelag kat dAAeg SiatdEeig»
(®EK 235A"), B) Tou dpbpou 13 Tou 1diou NSuou driwg €xet
Tpormotioindel ue TIg dlatdEelg ™ng map. 5 tou dpbpou
58 tou N. 4310/2014 <Epeuva, Texvoloyikr AvArTuEn kat

17 ZentepBpiou 2015

KawoTtopia kat dAAeg dlatdEeie» (PEK 258A") kat TIg
dlatdeig Tou dpbpou 8 tou N. 4327/2015 «Emeilyovta
pétpa yia v MNpwtoBdbuia, AsutepoBdduia kat Tpt-
ToRd&BuIa Eknaideuon kat dAAeg datdEeig» (PEK 50A")
KaOWg Kat y) Tng rap. 3 tou dpbpou 43 tou 1diou Nduou
Snwe auth €xet oupmAnewdel ue v rap. 10 Tou dpbpou
58 tou N. 4310/2014 «Epeguva, Texvoloyikf) AvarTugn kat
Kawvotopia kat dAAeg dlatdEeig» (PEK 258A).

2. Tig diatd&eig tou dpbpou 24 map. 5 nep. E” tou
N. 4270/2014 «ApXxgg dNUOOCLOVOUIKAG dlaxeiplong kat
enonreiag (evowudtwon g Odnyiag 2011/85/EE) - dn-
pdolo AoyloTikd Kat AAAeg dlatdEeig.» (PEK A” 143).

3. Tig datdEeg tou dpbpou 90 tou Kddika Nouobe-
olac yia v KupBépvnon kat ta KuBepvntikd Opyava,
TIOU KUPWONKe pe To 4pbpo mpwTo Ttou m.d/Tog 63/2005
Kwdkormoinon tng vopobeaoiag yia v KuBépvnon kat
Ta KuBepvNTIKA Spyava.» (PEK A" 98).

4. Tig dlatdEelg tou M.d/Ttog 65/2015 (PEK 106/t. B/
28.08.2015) «Aloplopudg Youpywv, AvaminowTwv YToup-
YOV Kal YPUTIOUPYWV>.

5.To pe apBu. mpwTt. 8/60926/A4/17.04.2015 £yypapo
™™g A/vong EmayyeAuatikig Eknaideuong g Mevikng
Aledbuvong Zmoudwv M/6uag kat A/Buiag Emayyelua-
TIKAG Eknaideuong tou YNOMALG. pye 68ua «Asttoup-
via Topéwv kat eldikotATWV ota EMAA. oxoAlkoU §Toug
2015-2016».

6. To pe apib. mpwT. $.151/123970/A5/03.08.2015 €yypa-
@0 ™ A/vong EEetdoewy kat MoTomooewy pog To
2ATE.

7. Tnv pye ap. mpwt. ®1/A/266/139769/B1/08.09.2015
elonynon g Mpoiotauévng g Mevikng Aledbuvong
OKoVOoUIK®V YTinpeolwv tou Yroupyeiou MoAltiopoy,
MNadeiag kat OPNOKEUUATWV.

8. To yeyovdg Ot amd TG datdEelg g napoloag
andépaong dev nmpokaleitat dandvn og BAPOG TOU KPA-
TIKoU mpoUmoAoytlopou, ano@acifouue:

ApBpo udvo

Ma v sloaywyn Twv uroPneinv g IXoAEg, TuAua-
Ta kat Elcaywyikég Kateubivoelg Tunudtwy twv T.EL,
TV Avtepwv ZXoAwv TouploTikAg Eknaideuong, Twv
STPATIWTIKWOV ZXOAWV YMASIWUATIKWOV TwV EvOmAwv
Auvduewy, TN ZXoAG ACTUQUAGKWYV KAl TWV ZXOAWV
™™g Akadnuiag Eumopikol NautikoU kabopilovtal dUo
MaveA\adikd eEetaldueva padniuata Mevikne MNadeiag:
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«Mabénuatikd I» kat «NeoeAAnvik Mwooa» kat SYo pa-
oNuaTa eldkOTNTAG WG €ENG:

1. O andgpottog tou Topéa MAnpoPopikng TNg Oud-
dag MpooavaTtoAlopoU TexvoloyIKWV EQapuoywv pe
eBIKOTNTA:

a. Texvikée Epapuoywv MAnpo@opikfg eEetdletat ota
padnuata:

i. MpoypauuaTiopds YIoAOYIOTOV
i. AlkTua YmoAoyloTwv

B. Texvikdg H/Y kat Aiktdwv H/Y gEetdletal ota ua-
onuata:

i. MpoypauuaTiopdg YIoAOYIoTOV
i. AlkTua YmoAoylotwv

Y. Texvikég Eqappoywv Aoylopikou egetdletal ota
padnuata:

i. Mpoypauuatiopdsg YToAOYIOTWV
ii. Alktua YmoAoylotwy

2. O andporrog, Tou Topéa Mnxavohoyiag, Tng Oud-
dag MpooavatoAhiouoy Texvoloyikwv E@apuoywv ue
eldKoTTA:

a. Texvikdg Mnxavoloyikwv Eykataotdoewy kat Ka-
TAOKEUWV €EeTAleTal OTA MadAuaTa:

i. ZTotxeia Mnxavav
i. Ztowxela WUENe kat KAuatiopou

B. Texvikég Mnxavikég Bepuikwv Eykataotdoswy Kal
Mnxavikég Texvoloyiag MeTpelaiou kat duaikou Aspiou
eEetdleTal oTa MadnuaTa:

i. Ztoxela Mnxavwv
i. ZToxela Xxedlaouol Keviplkwv Bepudvoswy
Y. Texvikég Eykataotdoswv WUENg Acplopol kat KAt-
pationoy eEetdleTal ota padnuara:
i. Ztotxela Mnxavwv
ii. ZTotxela WUENg kat Khipatiopou
3. Texvikdg Oxnudtwy eEetdletal ota padnuata:
i. Ztotxela Mnxavwv
ii. MEK I

. Texvikdg MnxavoouvBgtng aspookapwy eEetdleTal

ota padnuata:
i. ZTotxela Mnxavwv
ii. Kivntpeg Agpooka@wv I

3. O andpottog Tou Topéa HAekTpohoyiag, HAekTpo-
VIKAC Kat Autouatiopou g Ouddacg MpooavaTtoAiouou
TexvoAoyIKwV EQapuoywy, sidikétnTag:

a. Texvikog HAEKTPOVIKWV Kal YITOAOYIOTIKOV SuoTn-
pdtwyv, Eykataoctdoswy e€etdletal ota pabhuata:

i. Texvohoyia AKTUwV Kal EmKowvwvidv
ii. Uneplakd Zuothuata
B. Texvikdg HAekTpoAOYIKWY ZuoTnudtwy, Eykataotd-
oswv Kal Aktiwv eEetdletal ota padnuata:
i. H\ektpoTtexvia
ii. HAekTpIKEG Mn)avEg
Y. Texvikdg AutopaTiopoU eEeTdleTal oTa padhuata:
i. H\ektpoTtexvia
ii. Unerakd uothuata

3. Texvikég AtUwv Kat TnAemkowwviwv eEetdleTal
oTa padnuara:

i. Texvohoyia AKTUwV & EMKOWVOVIOV
ii. Unerakd Zuoiuata

4. O anégottog tou Touéa Aoukwv Epywv g Oud-
dag MpooavaTtoAiopoU Texvoloyikwv Epapuoywy, si-
dKATNTAG:

a. xedlaoTthg Aok Epywv Kal FEwMANPOoQopIKAG
eEetdleTal oTa MaABAuaATa:

i. ADXITEKTOVIKO ZXES10
ii. OIKOBOMIKN

5. AvaoTtéA\etal yia To oXoAKS §tog 2015-2016 n Aet-
Toupyia tou Touéa MepiBdAAovTog kat uoikwv Mdpwv
™G Ouddag MpooavatoAiopou Texvoloyikwv Egappuo-
YWV KAl TWV EIB8IKOTATWV:

«Texvikde Ataxeiplong kat AVaKUKAWONG» Kal «T EXVIKOG
EA€yxou PUnavong kat Eykataotdoswv Avtippdmnavongs.

6. O amndpottoc Tou Topéa Aloiknong kat Owovouiag
™™g Ouddag MpooavatoAiopou Aloiknong kat Okovo-
ulag sldkéTMTAG:

a. YridAAnAog Aloiknong kat OIKOVOUIKWOV YTINPECIWY
eEetdleTal oTA MABAMATA:

i. Apxég Olovouikng Bswpiag
ii. Aoxég Opydvwong kat Aloiknong

B. YIIAAANAog AroBhkng kat Suotnudtwyv Epodiacuou
e€eTdleTal oTa padnuara:

i. Apxég OlovouIkng Bswpiag

ii. Aoxég Opydvwong kat Aloiknong

Y. YtdAAnhog Eumopiag kat Alagruong e€stdletal
oTa pyadnuata:

i. Apxég Olovoukng Bswpiag

ii. Aoxég Opydvwaong kat Atoiknong 8. YndAAnAog
Owovouiag kat Aloiknong otov Touplopd eEetdletal
ota padniuata:

i. Apxég Oovouikng Bswpiag

ii. Aoxég Opydvwong kat Aloiknong

7. O andégottog tou Touéa Mewmnoviag, Texvoloyiag
Tpopiuwv Kal Alatpopne g Ouddag MpooavatoAt-
ouoU Mewmoviag, Texvoloyiag Tpo@iuwy Kal AlaTPOPNG
eldIKATNTAC:

a. Texvikdg dutikng Mapaywyng e€etdletal ota pa-
Ouara:

i. ZUyxpoveg Mewpykég Eruxelpnoeig
ii. Asvdpokopuia

B. Texvikde Zwikng Mapaywyne eEetdletal ota pa-
onuara:

i. ZUyxpoveg Mewpyikég Emyelphoeig
ii. Bootpopia - AtyompoBatotpopia

Y. AvaoTtéA\eTatl yia to oxoAiké €tog 2015-2016 n Aet-
Toupyia g eldkdTNTAg «Texvikog Allelag kat Ydato-
KAANEPYELWV», B. Texvikdg AvBokouiag kat ApXITEKTO-
vikfg Tortlou eEeTdleTal ota padhiuata:

i. ZUyxpoveg Mewpyikég Emuxelpnoeig
ii. KaAAigpyeta AvOOKOUIKWY PUTWV

€. Texvikdg Texvoloyiag Tpogiuwy Kat Motwv eEetd-

CeTal ota padhuara:

i. ZUyxpoveg MNewpyikég Emixeipnoelg

ii. Apxég eneEepyaoiog Tpopiuwy kat Motwv oOT.
AvaoTtéNAeTal yia To oXoAIKO €tog 2015-2016 n Asttoup-
yia g edkdtnTag «TeXVIKOG AacoToviag kat Alayei-
plong ®uoikou MepBANNOVTOC»

8. O andportog Tou Touga Motdpxwv g Ouddag Mpo-
oavatoAlopoU NauTIMakwy EnayyeAudTwv eidikdtTac:

a. Mhoiapxog EunopikoU NautikoU eEetdletal ota
puadnuata:

i. Nauotrhota I
ii. Metapopd dopTinv

9. O andpottog Tou Touca Mnxavikwv g Ouddag
MpocavatoAiopot NauTtihiakwyv EnayyeAudtwv etdiko-
™mrac

a. Mnxavikég EumopikoU NauTikoU eEetdletal ota
puadnuaTa:

i. Ztoxela Mnxavwy
ii. Mnxavég MAoiou Il
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H andpaon auth va dnuooteuBel otnv Epnuepida e
KuBepvroswg.

Mapouaot, 11 ZemntepBpiou 2015

H YMNOYProx
AITEAIKH-EY®POZYNH KIAOY-AHMAKOY

_’_
AplBu. 2194 (2)
Tporormoinon ™™g urt apOu. 117959, 118921 m€./ E5/
13-02-2012 (DEK 445/B/24-02-2012) utioupyikng amno-
paong «Eykpion Mpoypduuatog MEeTAMTUXIAKWY
Smoudwv Tou TuAuatog Aloiknong Emuxeipnoe-
wv Tou T.El KaBdhag pe titho: «Aloiknon Eruxet-
pfoswv - Master in Business Administration - MBA»
ME TPEIG KATeubUVoelg: 0T STPATNYIKA Aloiknon
(Strategic Management), Tn XpnuaTtoolkovouikh Al-
oiknon (Financial Management) kat 0to MApKETIVYK
(Marketing)», driwg dlopBwonke e To PEK 1025/B/3-4-2012,

O MNMPOEAPOZX TOY TEI
ANATOAIKHZ MAKEAONIAZ KAl OPAKHZ

‘Exovtag undyn:

1. Tig datdEeg:

a) tou GpBpou 80 map. 11 mep. A" Tou N. 4009/2011
(A195) «Aoun, Aettoupyia, dlaoc@diion tTng moldtnTag
TwV omoudwv Kal dlebvoroinon Twv avwTATwV KMal-
SEUTIKWV IPUUATWYV», OTIWS TPOTIOTIOMNONKE UE TIG dla-
TéEeig Tou dpbpou 47 mep. y tou N. 4025/2011 (A" 228),
Tou dpbpou 5 map. 8 tou N. 4076/2012 (A" 159) kat Tou
dpbpou 34 map. 2 tou N. 4115/2013 (A" 24) kat Tou dpbpou
34 tou N. 4301/2014 (A" 223),

B) Tou dpbpou 80 map. 12 mep. A" Tou N. 4009/20M
(A" 195) «Aoun, Aettoupyia, dtao@dAion g moldtnTag
TWV oTIoudwv Kat dlebvoroinon Twv avwTATwy EKMal-
SEUTIKWV 1IBPUNATWV», OTIWG TPOTIOTIONONKE Pe TIG dla-
TéEeic Tou GpBpou 98 Tou N. 4310/2014 (A" 258),

Y) Tou dpbpou 38 tou N. 4009/2011 (A" 195) «Aoun, Aet-
Toupyia, dlacpdAion Tng ToldTNTAC TWV CTIOUdWV Kalt
dlebvoroinon Twv avwTATWV EKMASEUTIKWV ISPUUATWV»,
OMwg TPOTOTMOINONKE Pe TIC daTtdEelg Tou dpbpou 13
nap. 2 iep. o’ tou N. 4076/2012 (A" 159) kat Tou dpdpou
73 nap. 5 tou N. 4316/2014 (A" 270),

3) Tou N. 3685/2008 (A" 148) «@eouikd TAaiolo yia TIg
METATITUXIOKEG OTIOUdEG» (Kal 13iwg Twv dpbpwv 4 Kat
6), OTwe TPoToToNONKe dladoXIKA UE TIG SIAaTAEEELG Tou
dpBpou 24 tou N. 3696/2008 (A" 177), Tou dpbpou 27
Tou N. 3794/2009 (A" 156) kat Tou dpbpou 37 nap. 5 Tou
N. 3848/2010 (A" 71),

g) Tou N. 3374/2005 (A" 189) «Alao@dAion tng motdtn-
TAg OTNV avwTaTtn eknaideuon, ZUotnua ueTapopds
KAl OUCOWPEUONG TIOTWTIKWYV Hovadwyv - Mapdptnua
AIMAWUATOG», OMWG TPOTIOTOINONKE KAl LOXUEL

2. Tig datéEeig tou MN.8. 87/2013 (A" 129): <MeTovouaaoia
Ttou TEI KaBdAag og T.El. Avatohikng Makedoviag kat
©pdkng - Metovopaoia ZxoAng kat Tunudtwv - Zuy-
xwveuon Tunudtwv - Katdpynon Mapaptnudtwyv Kat
Tunudtwy -18puon ZX0AIG - ZUYKEATNON ZXOAWV TOU
T.El. Avatohikng Makedoviag kal ©pdkng», Onwg TPo-
rioronenke pe to M.d. 127/2013 (A" 190).

3. Tnv utt apBu. mpwt. ®.5/89656/B3/2007 (B” 1466)
UTIOUPYIKA amndpaon «E@appoyn Tou Zuotnuatog Meta-
POpPAag Kal Suoowpeuong MoTwTKWY Movadwvs.

4. Tnv urt apBu. 117959, 118921 m.€./E5/13-02-2012
(PEK 445/B/24-02-2012) umtoupYIkng andpaong «Eykpton
MeoypduuaTtog MeTamTuxIakK®y Xmoudwv Tou TUAUATOS
Aloiknong Emixeipnoswy tou T.EI KaBdhag pe titho: «Al-
oiknon Emxelipnoswy - Master in Business Administration -
MBA» ue TPeIg KATeubUVoEelg: OTN ZTPATNYIKA Aloikn-
on (Strategic Management), oTn XpNUATOOIKOVOWIKY
Aloiknon (Financial Management) kal 0To MApKeTIvyK
(Marketing)», érwg dl0pbWONke pe to GEK 1025/B/
3-4-2012 uttoupytkn andpaon.

5. To pe aptd. 385/18-3-2011 £yypapo g AAIM pe ™
ouvnuuévn and tov lavoudpto tou 2011’'EkBeon EEwTept-
KNG AEloAdynong tou TuAuatog Aloiknong Emixelprioewy

6. To andomnacua tng utt aptdu. 1n/03-09-2015 (6. 60)
nedEn e Mevikng Zuvéleuong EWdkAG SUvBeong Tou
TuAuatog Aloiknong Eruxeipnoswy, Tou T.El. Avatohkig
Makedoviac kat Opdkng.

7. To andonaoua t™g urt aptdu. 6/10-09-2015 mpdéng
™™g Zuvéheuong Edikng Zuvbeong (Z.E.2.) tou T.El Ava-
ToAkNg Makedoviag kat ©@pdkng.

8. To yeyovdg 6Tt and tig datdEelg g andpaong
autng dev mpokaleital damndvn og BEPOG TOU KPATIKOU
TPoUToAoYIoHOU, anopacifouus:

TpororoloUue TNV he apdu. 117959118921 1.8, /E5/
13-02-2012 (®EK 445/B/24-02-2012) utoupyiki andépaon
«Eykpton MpoypduuaTtog METAMTUXIAK®Y STIOUdWY TOU
TuAuatog Aloiknong Emuxeiprioewy tou T.EI Kapdhag
ue TitAo: «Alolknon Emxeiprioewyv - Master in Business
Administration - MBA» ue TpeIg KATEUBUVOEIG: OTN ZTPA-
ywn Aloiknon (Strategic Management), atn Xpnua-
ToolKoVvouIKY Alolknon (Financial Management) kat oto
MdpkeTivyk (Marketing)», 6nwg Slopbwbnke pe to GEK
1025/B/3-4-2012, w¢ akoAoUbwg:

To dpbpo 6 Lpdypauua Madnudtwv» avtikabiotatat
WG eENgG:

«Katd v didpKela Twv OTIOUSWV Ol PETATITUXIAKOL
@oITNTEG UTIoxpeolvTal 0g TIApakoAoUdnon Kat emiTu-
XN €EETAOT UETATTUXIAKWV MABONUATWY, CUUUETOXN OE
£0YAOTNPLAKEG AOKAOEIC KAl EKMOVNON UETATITUXIAKAG
SMwuaTIkAG epyaciag. O ouvolikég apldudg Twv pa-
ONUATWV TOU MPOYPAUUATOG TIOU TIPEMEL VA TIAPAKOAOU-
ONOOUV Ol UETATITUXIOKO! POLTNTEG AVEPXETAL O dWdEKA
(12), &1 (6) uTtoXPEWTIKA nadnuaTa kopuou, Téooepa (4)
UTIOXPEWTIKA HabAuaTa TN Kateubuvong mou Oa emAE-
Eouv Kat dUo (2) nabnuata and Tov mivaka Twv mpodal-
PETIKOV HAONUATWY KAl TV TPV (3) kateubuvoswv. Ta
300 (2) pabfhuata rou Ba eriheyolv amnd Tov Tivaka Twv
TIPOALPETIKWV MABNUATWY KabioTavtal unmoxXpewTIKA yia
™ AN tou MAAE. KdBe uddnua avtiotolxel os mévrte
(5) moTtwTIKEG HovAdeg. KABe poltnThg urtoxpeouTal va
TIAPAKOAOUBNOEL KAl va eEETAOTE( ETUTUXWG OE HadN-
MATA TIOU avTloTolXouv o Tptdvta (30) TOTWTIKES HOo-
vadeg avd eEQunvo omoudwv oTo MPAYPAUUA TMANPOUG
poitnong. Emiong, mpénel va ouyypdyouv UETATITUXIA-
K SIMAWUATIKA epyacia e O8ua ouvapous YVwOoTIKOU
QVTIKEWEVOU UE TNV KATEUBUVOT) OTIOUSWV TIOU EXOUV
napakoAoubnoel, n onola avtiotoixel oe tpldvra (30)
TMOTWTIKEG Hovddeq. Ma tnv andéktnon M.AE. anattou-
vtat evevivta (90) MoTwTIKEG HovAdEeG.

H yAwooa didaockaAiag eival n eAAnvikA 1 kat n ay-
YAIKY). AVaAUTIKOTEPA TO TIEOYPAUUA MABNUATWV EXEL
WG eENG:
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ESa b LA LA MU TAITTYXIARA MAGIMATA ST (M FAMMA OAHPOYE GCHTHIHY

A ESaunyn _
U owtr Tumaog | Madmque MurTwrikds
MaiigpouTe: Mlovdidce
| (ELTS)
b Yaoppowmkd Eprsennive Mebobokovie - Besearch Methods = !
. R ppiai
2 Frogpennkd | Emgapppetsdtnie of SBines TIyseRLaTtins Ty - 3
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yN"g ™ng Wuxokowwvikng Mapéupaongs,

0TO OWOTO:

«Epyaotiplo ZupBouleuTikng OunAikwv kal Mpoayw-
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